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Disclaimer 

Statements in this presentation that are not statements of historical or current fact constitute "forward-looking information" within the meaning of Canadian securities laws and 
"forward-looking statements" within the meaning of United States securities laws (collectively, "forward-looking statements"). Such forward-looking statements involve known 
and unknown risks, uncertainties, and other unknown factors that could cause the actual results of the Company to be materially different from historical results or from any 
future actual results expressed or implied by such forward-looking statements. In addition to statements which explicitly describe such risks and uncertainties, readers are urged 
to consider statements labeled with the terms "believes," "belief," "expects," "intends," "anticipates," "potential," "should," "may," "will," "plans," "continue" or other 
similar expressions to be uncertain and forward-looking. 

Forward-looking statements may include, without limitation, the Company!s ability to take advantage of the U.S. cannabis opportunities; the Company!s value proposition; the 
projected market growth in Nevada and its estimated cannabis sales; the strength of the tourist market in Nevada; the growing number of retail locations in Nevada; the 
Company’s competitive position in Nevada; annual production and average cash cost per gram; extraction capabilities; expected manufacturing,   production, distillation and 
processing capabilities; distribution, sales and marketing capabilities; operational enhancements; strategic expansion;   the number of new brand partners, and the current 
regulatory regime in Nevada.  

The Company is indirectly involved in the manufacture, possession, use, sale and distribution of cannabis in the recreational and medicinal cannabis marketplaces in the United 
States through its subsidiary Cana Nevada Corp. Local state laws where Cana Nevada Corp. operates permit such activities; however, these activities are currently illegal under 
United States federal law. Additional information regarding this and other risks and uncertainties relating to the Company!s business are contained under the heading "Risk 
Factors" in the Company!s management discussion & analysis for the twelve and three months dated December 31, 2020 (the "MD&A") filed on its issuer profile on SEDAR at 
www.sedar.com. 

The forward-looking statements contained in this presentation are expressly qualified in their entirety by this cautionary statement, the "Cautionary Statement regarding 
Forward-Looking Information" section contained in the MD&A. The forward-looking statements contained herein are also subject generally to assumptions and risks and 
uncertainties that are described from time to time in the Company!s public securities filings with the Canadian securities commissions, including the Company!s MD&A. 
Although Flower One has attempted to identify important factors that could cause actual results, performance or achievements to differ materially from those contained in the 
forward-looking  statements, there can be other factors that cause results, performance or achievements not to be as anticipated, estimated or intended.  

Although the Company believes that any forward-looking information and statements herein are reasonable, in light of the use of assumptions and the significant risks and 
uncertainties inherent in such information and statements, there can be no assurance that any such forward-looking information and statements will prove to be accurate, and 
accordingly readers are advised to rely on their own evaluation of such risks and uncertainties and should not place undue reliance upon such forward-looking information and 
statements. Accordingly, readers should not place undue reliance on forward-looking statements. The forward-looking statements in this presentation are made as of the date 
of this presentation. Flower One Holdings disclaims and does not undertake any intention or obligation to update or revise any such forward-looking statements, whether as a 
result of new information, future events or otherwise, except as required by applicable law.

http://www.sedar.com


In this ever-changing society, the most powerful and enduring brands are 
built from the heart.  

They are real and sustainable. Their foundations are stronger because they 
are built with the strength of the human spirit, not an ad campaign.  

The companies that are lasting are those that are authentic 
-Howard Schultz, Former CEO of Starbucks 

.

3



4

Let’s grow 
cannabis 
together. 
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Our mission 
is to share 

cannabis with 
the world.

Our vision is a 
world where 

trusted cannabis 
is accessible to all.
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Our flagship facility in Nevada is one of the top 
yielding facilities in North America. Flower One has 
built an industry-leading team focused on becoming 
the first national high-quality, low-cost brand 
fulfillment partner in cannabis. 

     Watch the video
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https://flowerone.com/facilityconversion/


GREENHOUSE FACILITY

PRODUCTION FACILITY 

  
 Square Feet

Flagship greenhouse, Nevada’s  
largest and among North  

America’s top yielding with a 
potential annual production 
capacity of 100K+ pounds

Capability to process over 1,000  
pounds of bulk and branded flower  
along with 3,000 to 5,000 pounds of  

biomass into dozens of products

Current indoor cultivation and  
production space for testing  
strains from the Company's  
genetic library and growing  

select, premium craft    cannabis

And counting with industry  
leading brand and  

distribution strategy led   by  
cannabis industry pioneers

25K 13+
Brand Partners

400K 55K
Square Feet Square Feet
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About Flower One



Source: Market size and penetration rates based on 2019 figures from | Brewers Association (beer), Statista (wine and spirits), Specialty Coffee Association (coffee), Arcview Group (cannabis).  
Penetration is defined as the percentage of adults consuming each respective product in the past year. 
*Legal cannabis sales | Illicit market sales estimated at $60B for 2019 (New Frontier Data)

CANNABISCOFFEEBEER WINE & SPIRITS

$100B+ $150B+ $15B+*$85B+
14% Penetration50% Penetration
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U.S. Cannabis Opportunity

25% Penetration 20% Penetration



Cannabis Legalization Highlights

2020 
The House of 

Representatives passes the 
Marijuana Opportunity 

Reinvestment and 
Expungement (MORE) Act 

2018 
The 2018 Farm Bill 

legalizes low-THC hemp 
and hemp-derived 

products such as CBD at 
the federal level

2016 
Recreational cannabis 

becomes legalized in Nevada, 
California, Maine and 

Massachusetts 

2012 
Colorado and Washington 
become first two states to 

legalize recreational cannabis use 

2021 
Following the 2020 election, 
there are now 18 states with 
legal recreational use and 18 
states with legal medical use 
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Industry-Leading Brand Partners

* In-house brand

*



Nevada Market Stats

• Flower One has the only large-scale 
greenhouse in Nevada 

• Limited licensing structure 

• Concentrated, efficient market: 80%  
of cannabis sales take place within 
Clark County 

• Strong tourist market along with a notable 
resident cannabis customer set 

• 86 current retail locations and growing 

Sources: Nevada Department of Taxation | Echelon Wealth Partners | Marijuana Business Daily 11

Why Nevada?

400k sq. ft. largest scale,  
high tech commercial  
greenhouse in the state  
of Nevada

Flower One serves the  
entire Nevada market,  
including tourists near  

the Las Vegas Strip and  
local consumers  

throughout Nevada

55k sq. ft. post-harvest  
production & 

extraction facility$539M

2018

$639M

2019

$786M

2020

25k+ sq. ft. premium 
indoor cultivation facility & 

commercial kitchen

Nevada Retail Cannabis Sales

2021

$1B



• Total number of licenses vs. total 
addressable market sizes 

• Competitive cultivation landscape 
(greenhouse, outdoor, etc.) 

• Wholesale & retail regulatory landscape 

• Current inventory of distressed cannabis 
assets alongside the opportunity to 
leverage Flower One's operations and 
brand portfolio 

• Evolving partner agreements with  
MSO's and other private retailers

States with Legal Medical  
& Recreational Cannabis

States with Legal 
Medical Cannabis

Key Factors

12

Strategic Expansion



• Established cash flow positive 
operations in Nevada 

• Local partners and off balance sheet capital 
expenditures 

• Speed to market and EBITDA generation 

Deciding Factors
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The Next State Enterprise Valuation by Number of States

0
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*Source: Viridian Cannabis Deal Tracker

2.2

16.2

4.3

4.3

4

21.3

4.9

9.5

Flower One is well positioned to replicate its 
model as the industry’s leading seed-to-shelf 
provider (cultivation, manufacturing and 
distribution)

Additional Markets Typically Accelerates Valuation Multiples*
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Camino Launch  
Q4 2019

Camino Places 3rd in  
Nevada Gummy Sales  

Q1 2020

Successful Cookies Launch  
& Announcement of  

Cookies Las Vegas Store 
- 

In-House Brand, NLVO, 
Recognized as Top Selling 

Flower Brand Based on 
Total Sales 
  Q3 2020

Flower One Announces  
Partnership with Cookies, 

Old Pal & Kiva 
 Q3 2019

Old Pal Maintains Top Selling 
Flower Based on Total Units  Sold  

 Q2 2020

Old Pal Recognized as  
Top  Selling Flower 

Based on Total Units Sold 
Q4 2019

Brand Performance Highlights 

Cookies & NLVO 
Recognized as Top 

Selling Flower Brands 
Based on Total Sales 

  Q1 2021

Cookies is Recognized as 
November’s Top Selling Flower 

Brand Based on Total Sales 
  Q4 2020

22Red Launch 
Q2 2020



Image: June  2019

100K+ lbs $0.58 25+ 150
Potential annual 

production capacity
Average cash cost / gram 

As of Q1 2021* 

Cas

Years of cannabis and large-
scale greenhouse excellence Cannabis strains
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Cultivation

*Cash cost per harvested gram has historically been reported between $0.40-$0.69, prior to Q1-21



Ethanol, LPG, CO2, 

cold water and 
solventless

Commercial scale distillation  
capacity; throughput  

sufficiently sized to easily  
meet all internal needs

Multiple  
Capabilities

Diverse product offerings 
including; HTE, Live Resin, 

Solventless 

Premium 
Products 100+

SKUs emerging from  
Production Facility

3,000+ Liters
Hydrocarbon cannabis 

extraction annually
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Extraction, Manufacturing & Production

500k Grams+



Just-In-Time 
Delivery

Dispensaries preserve  
working capital

Localized Sales 
& Marketing Experts

Launch campaigns,  
in-store activations  

and customer loyalty

Established Retail 
Partnerships

90%+ Dispensary  
Penetration

Top selling brands from  
California and beyond

Leading Brand 
Portfolio
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Distribution, Sales & Marketing



$0
$1,000,000
$2,000,000
$3,000,000
$4,000,000
$5,000,000
$6,000,000
$7,000,000
$8,000,000
$9,000,000

$10,000,000
$11,000,000
$12,000,000
$13,000,000
$14,000,000
$15,000,000
$16,000,000
$17,000,000
$18,000,000
$19,000,000

Q1 2019 Q2 2019 Q3 2019 Q4 2019 Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021

Reported Actual

*All figures are in USD

First  
Harvest

Launch of  
Production Lab Beginning of 

COVID-19 
Pandemic
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Revenue Performance 

Start of  
Greenhouse Sales

Corporate 
Restructuring 

Begins

Record-Breaking Quarterly 
Revenue of $18.3M



Restructuring Highlights

January 2021 March 2021February 2021

• First Tranche Closed of Convertible 
Debenture Financing (USD$10.1M) 

• New Board of Directors and Executive 
Management Team 

• Received Extension with Senior 
Secured Lender 

• USD$5.9M Debt Reduction through 
Debt to Equity Conversion, and 
Reduced Interest Rate 

• Debt Restructuring through Modified 
Agreements with Secured Lender 

• Reduced Operational Overhead by 
Approximately $150,000/Month 
Without Sacrificing Cultivation, 
Harvest or Production Capacity

• Implemented Various Automation 
Measures that Increased Productivity 
and Further Cut Labor Costs 

• Restructured Cultivation, Harvest and 
Production Protocols Resulting in: 
• Higher Quality             Higher Prices 
• Record Production Levels 
• Record Sales 

• Reduced Debt with Further Vendor 
Debt to Equity Conversions, including: 
22Red, Huxton, Old Pal and Heavy 
Hitters 

• Announced Proposed 
Convertible Debenture 
Restructuring Transaction with 
Majority Debentureholder 
Support Already Received 
(Reducing the Debt from $40.7M 
to $16.3M) 

• Second Tranche Closed of 
Convertible Debenture Financing 
(USD$6.8M) From a Number of 
Strategic Investors, Including JW 
Funds 

• Third Tranche Closed of 
Convertible Debenture Financing 
(USD$2M), Total Amount Raised 
of USD$19M 

19*Note, various highlights are linked to the associated 
press release

April 2021

• Successfully Closed the 
Restructuring Transaction - 
Reducing the Company’s Debt 
from $40.7M to $16.3M 

• Company Records Third 
Consecutive Record-Breaking 
Revenue Month (April), with 
First Quarter 2021 Guidance of 
More Than USD$13.5M

https://flowerone.com/feed-posts/flower-one-announces-changes-to-the-board-of-directors-and-executive-management-initial-debt-restructuring-and-the-initial-closing-of-over-us10-million-and-up-to-us25-million-in-convertible-debentu/
https://flowerone.com/feed-posts/flower-one-announces-changes-to-the-board-of-directors-and-executive-management-initial-debt-restructuring-and-the-initial-closing-of-over-us10-million-and-up-to-us25-million-in-convertible-debentu/
http://New%20Board%20of%20Directors%20and%20Executive%20Management%20Team
http://New%20Board%20of%20Directors%20and%20Executive%20Management%20Team
http://New%20Board%20of%20Directors%20and%20Executive%20Management%20Team
http://New%20Board%20of%20Directors%20and%20Executive%20Management%20Team
http://New%20Board%20of%20Directors%20and%20Executive%20Management%20Team
http://New%20Board%20of%20Directors%20and%20Executive%20Management%20Team
http://New%20Board%20of%20Directors%20and%20Executive%20Management%20Team
http://New%20Board%20of%20Directors%20and%20Executive%20Management%20Team
http://New%20Board%20of%20Directors%20and%20Executive%20Management%20Team
https://flowerone.com/feed-posts/flower-one-advances-restructuring-by-closing-the-second-tranche-of-its-convertible-debenture-offering/
https://flowerone.com/feed-posts/flower-one-advances-restructuring-by-closing-the-second-tranche-of-its-convertible-debenture-offering/
https://flowerone.com/feed-posts/flower-one-advances-restructuring-by-closing-the-second-tranche-of-its-convertible-debenture-offering/
https://flowerone.com/feed-posts/flower-one-advances-restructuring-by-closing-the-second-tranche-of-its-convertible-debenture-offering/
https://flowerone.com/feed-posts/flower-one-announces-proposed-restructuring-transaction-involving-its-convertible-debentures/
https://flowerone.com/feed-posts/flower-one-announces-proposed-restructuring-transaction-involving-its-convertible-debentures/
https://flowerone.com/feed-posts/flower-one-announces-proposed-restructuring-transaction-involving-its-convertible-debentures/
https://flowerone.com/feed-posts/flower-one-announces-proposed-restructuring-transaction-involving-its-convertible-debentures/
https://flowerone.com/feed-posts/flower-one-announces-proposed-restructuring-transaction-involving-its-convertible-debentures/
https://flowerone.com/feed-posts/flower-one-announces-proposed-restructuring-transaction-involving-its-convertible-debentures/
https://flowerone.com/feed-posts/flower-one-announces-proposed-restructuring-transaction-involving-its-convertible-debentures/
https://flowerone.com/feed-posts/flower-one-advances-restructuring-by-closing-the-second-tranche-of-its-convertible-debenture-offering/
https://flowerone.com/feed-posts/flower-one-advances-restructuring-by-closing-the-second-tranche-of-its-convertible-debenture-offering/
https://flowerone.com/feed-posts/flower-one-advances-restructuring-by-closing-the-second-tranche-of-its-convertible-debenture-offering/
https://flowerone.com/feed-posts/866/
https://flowerone.com/feed-posts/866/
https://flowerone.com/feed-posts/866/
https://flowerone.com/feed-posts/866/


20*All figures are in USD

• The Company closed the first tranche of its non-brokered private placement, raising aggregate gross 
proceeds of $5M. 

• The Company has begun to implement critical improvements and introduce further automation to the 
facility. These improvements will allow the facility to realize its full capacity and positively impact the 
quality of cannabis produced. 

• The Company partnered with Justin Bieber and current brand partner, Palms, to launch the limited- 
edition Peaches pre-rolls. Through this partnership, Flower One became the exclusive producer of 
Peaches to the state of Nevada. 

• The Company announced the hiring of finance executive, Araxie Grant as its CFO. Ms. Grant has held 
executive financial leadership positions with the Las Vegas Raiders, Arena Football League and Las Vegas 
Sands Corporation. 

Q3 & Q4 2021 Updates



Kellen O’Keefe 
President & Chief Executive Officer 

Leveraging over a decade of cannabis industry 
experience and a demonstrated history of success in 
fundraising, strategic partnerships and brand 
development, Mr. O’Keefe has helped build several 
of the industry’s most iconic brands. As a trailblazer 
and early pioneer, Mr. O’Keefe has also played a key 
role in the collective effort to legalize and normalize 
cannabis in America and bring justice to those 
adversely impacted by the war on drugs.     

Salpy Boyajian 
Executive Vice President 

Founder of NLV Organics, one of Nevada’s   
first cannabis companies that was  
subsequently acquired by Flower One  
and  served as its entry point to the Nevada  
market. Serial entrepreneur and operator  
who has launched several other successful 
businesses. Has overseen Flower One’s 
Nevada operations from beginning  
to present.

Ricky Jefferies 
General Manager of Facilities & 
Operations 

25 years experience in world-class 
operations – including aseptic 
processing, maintenance, 
sanitation, warehousing,  food, 
biochemical, and pharmaceutical. 
Mr. Jefferies, is responsible for 
the  implementation and 
oversight of a post-harvest 
program that sustains product 
quality, promotes storage viability, 
and generates positive economic 
output.
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Our New Leadership Team

Patrick Duffy 
Director of Sales 

Responsible for the 
leadership and coordination 
of Flower One’s sales and 
marketing functions. Mr. 
Duffy’s 10 years of sales 
experience are essential to 
developing and executing 
the Company’s sales and 
marketing strategy. Most 
recently, Mr. Duffy was 
Director of Sales at 
Headwaters and Leaf Logix.

Shatony Sargeant 
Director of Client Services 

Joined Flower One in October of 
2018 following the acquisition of 
NLV Organics, which he co-
founded in 2014. Mr. Sargeant 
currently oversees all the 
Company’s relationships and 
opportunities the with 
dispensaries and VIP personnel. 
Prior to co-founding NLV 
Organics, Mr. Sargeant founded 
a non-profit organization in 
California and also has an 
impressive career as a 
professional athlete with the 
National Football League.

Pateel Boyajian 
In-House Counsel & 
Director of Compliance 

Joining the company in 2018 
following the acquisition of 
NLV Organics, Ms. Boyajian 
originally helped start NLV 
Organics in 2016, and left her 
practice in 2017 to join on a 
full-time basis. Ms. Boyajian 
has a background in Workers 
Compensation and Risk 
Management and has been 
in the legal field for over 19 
years.    

Araxie Grant 
Chief Financial Officer 

Established financial executive with 
experience spanning over diverse 
industries including sports, gaming, 
entertainment and non-profits. Most 
recently, Ms. Grant was the Vice President 
Controller for the Las Vegas Raiders 
football team, the Chief Financial Officer 
to the Arena Football League and prior, 
the Assistant Controller for the Las Vegas 
Sands Corporation



Eliza Gairard*
Mrs. Gairard is a Partner at Richmond 
Hill Investments, an investment 
management firm located in New York 
City that opportunistically deploys 
capital across a wide variety of industries 
and asset classes. Richmond Hill is the 
capital partner to Mammoth 
Distribution, California’s leading 
distribution platform and owner of an 
iconic brand portfolio including Heavy 
Hitters, Almora Farms and Lift Tickets, 
where Mrs. Gairard serves as an 
Observer on the Board of 
Directors. Prior to joining Richmond Hill 
in 2010, Mrs. Gairard spent several years 
at Wand Partners, a private equity firm 
with a focus on specialty financial 
services where she was involved in all 
aspects of the deal process. Mrs. Gairard 
began her career in private equity as an 
Associate in the Aerospace & Defense 
Group at The Carlyle Group and prior to 
Carlyle, she worked in investment 
banking at Greenhill & Co. Mrs. 
Gairard holds an M.B.A. from Columbia 
Business School and graduated magna 
cum laude from Colby College with a 
B.A. in Economics with a concentration 
in Financial Markets.

Mitchell Kahn*
Mr. Kahn brings with him more than 
20 years of senior executive 
experience in area including 
cannabis and real estate. Mr. Kahn 
co-founded Grassroots Cannabis, 
the largest private vertically 
integrated multi-state operator in 
the United States at the time of its 
sale to Curaleaf for approximately 
$830,000,000. He currently serves 
as board of director at Curaleaf and 
is Principal and CEO of Frontline 
Real Estate Partners, for which he is 
also a Founder, and previously 
served as President and CEO of 
Hilco Real Estate. Mr. Kahn is a 
CPA, as well as an attorney who 
formerly practiced real estate law. 
He is a graduate of the University 
of Wisconsin, School of Business 
and Northwestern University, 
School of Law.

Salpy Boyajian**
Ms. Boyajian officially joined Flower  
One in  October of 2018 following the 
acquisition  of NLV Organics, which 
she co-founded in  2014. She currently 
serves as Flower One’s Executive Vice 
President and was one of the original 
winning applicants granted cannabis 
licenses by the State of Nevada. 
Ms.Boyajian is an established member 
of the  Nevada cannabis industry and 
well  respected as one of the top 
female  founders in cannabis with 
extensive relationships across the 
industry. A serial entrepreneur and 
business operator, Ms. Boyajian 
received her Bachelor's degree in 
Psychology from USC, and then went 
on to Pepperdine University where 
she earned a Master's degree in 
Clinical Psychology and a second 
Master's degree from the School of 
Law in Dispute Resolution.  She has 
held her license as a Marriage and 
Family Therapist since 1996.
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Our New Board of Directors

Nitin Kaushal*
Mr. Kaushal has spent the past eight 
years as a Managing Director for 
PwC’s Corporate Finance practice in 
Toronto. Mr. Kaushal has held senior 
roles in investment banking, venture 
capital and consulting firms 
including, Desjardins Securities, 
Orion Securities, Vengate Capital 
Partners, HSBC Securities, Gordon 
Capital and MDS Capital Corp. Mr. 
Kaushal currently sits on the Board 
of Directors for several other 
publicly traded cannabis companies 
including Delta Nine Cannabis Inc., 
The Valens Company and High Tide 
Inc., along with several biotech and 
healthcare industry companies. He 
earned his BSc in Chemistry from 
the University of Toronto, is a 
Chartered Accountant and holds his 
CF Corporate Finance Qualification.

Mr. O’Keefe has over a decade of 
cannabis industry experience and a 
demonstrated history of success in 
fundraising, strategic partnerships 
and brand development. Prior to 
joining Flower One, Mr. O’Keefe was 
an early partner and the Senior Vice 
President of Business Development at 
MedMen where he played an 
instrumental role in capitalizing and 
growing the business into one of the 
industry’s first national brands. Mr. 
O’Keefe has advised and worked 
closely with some of the industry’s 
most iconic brands such as Cookies, 
Old Pal, Lift Ticket’s, GPen, Nature’s 
Lab, and more. In his first year at 
Flower One, Mr. O’Keefe has 
completely re-built the companies 
brand partner program and 
implemented a number of key 
operational improvements resulting in 
dramatic increases to product quality, 
pricing, and overall operating 
efficiencies.   

Kellen O’Keefe**

*Independent Directors (3)  ** Management (2)



Appendix
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“Cookies on the 
Strip” Opened May 

14, 2021 

Second Las Vegas 
Store Planned to 
Open Late 2021

Cookies
Cookies is one of the most well recognized and top-selling 
cannabis brands in the world. Cookies was founded in the 
Bay Area of Northern California in 2012 by Berner, the 
prolific rapper and entrepreneur, and his partner Jai, a  
well-respected Bay Area cultivator and breeder. 

Cookies is now globally recognized, amassing a stable of 
world renown proprietary cannabis varieties and product 
lines including indoor, outdoor and sungrown flower, pre-
rolls, gel caps, vape carts, edibles, and more. Starting with 
just 2 flagship Cookies stores in Los Angeles on Melrose 
and Maywood Avenues, Cookies is now global with a 
smoking lounge in  Barcelona, and licensed producers 
in Israel and 9 states across the U.S. Including California, 
Arizona, Nevada, Washington, Oregon, Michigan, 
Maryland, Massachusetts, and New Jersey.    

24

“When it came to cannabis cultivation and production,  
   it was clear that Flower One was the leader in Nevada.“ 
   – Berner, Founder of Cookies



Kiva 
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Kiva was founded in 2010 with a clear mission – change 
how the world views and uses cannabis. Frustrated by 
the inconsistent, low-quality edibles available at the 
time, a young couple began making chocolate bars out 
of their Bay Area, CA home kitchen. Today, their award-
winning edibles are the most precise, discreet, and 
delicious on the market.  

Kiva is the maker of Camino Gummies, a collection of 
premium cannabis confections designed to evoke the 
enchanting experience of travel. Each flavor contains a 
curated blend of natural terpenes and cannabinoids, 
making Camino the most tailored edible experience on 
the market.  

In 2014, Kiva launched Terra Bites, an innovative 
chocolate whose convenient, delicious, and shareable 
format soon made them one of California’s most popular 
edible products for multiple years running. Terra is made 
of sustainably-sourced cacao infused with cold water 
hash. Not only does this extract create a tastier product, 
it provides a richer, fuller cannabis experience  that 
honors the essence of the whole plant.



NLVO | Flower One’s In-House Brand

26

NLVO is a premium cannabis brand co-founded in 
2016 by Salpy Boyajian, Flower One’s Executive Vice 
President and Chairman of the Board and Shatony 
Sargeant, Flower One’s Director of Client Services. 
NLVO elevates the senses with premium connoisseur 
quality cannabis flower. NLVO prides itself on its 
precision and attention to detail creating a first class 
experience for consumers. NLVO’s luxury product line 
currently includes flower, concentrates, infused pre-
rolls and infused topicals (lip balms, massage oils and 
muscle relief lotion). 

NLVO remains one of the top-selling flower brands in 
the state of Nevada.



Old Pal
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Old Pal, a popular lifestyle cannabis brand out 
of California, is the lowest cost provider of legal 
cannabis in its home state and in Nevada. With 
the value-oriented segment of the market in 
mind, Old Pal’s suite of products include 
primarily pure, dried flower available in three 
varieties: Indica, Sativa, and Hybrid. Old Pal also 
offers a half ounce, pre-ground rolling kit as an 
all-in-one convenient cannabis solution for 
consumers on-the-go and includes branded 
rolling papers that uniquely pay homage to 
cannabis culture circa the 1960s and 1970s. 
Flower One is licensed to produce, manufacture 
and distribute the entire Old Pal product line to 
Nevada’s 130 cannabis retailers, marking Old 
Pal’s first out of state expansion and entry into 
the Nevada market.
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22Red
Founded by Grammy award-winning 
and multi-platinum recording artist, 
Shavo Odadjian, System Of A Down‘s 
bassist, 22Red is a premier Southern 
California cannabis brand, known for its 
brand authenticity and proprietary 
genetics. 22Red’s entire product line is 
available for purchase in Nevada, 
including the brand’s entire selection of 
dry flower and pre-roll products, vape 
cartridges, and CBD selections. Delving 
beyond the surface of celebrity, 22Red 
dedicates itself to instilling a sense of 
creativity and passion in everyone they 
touch.
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Miss Grass
Miss Grass is on a mission to help the 
world get good at weed. With signature 
THC and CBD products and a carefully 
curated online smoke shop and 
marketplace, the female-founded, 
community-driven cannabis brand offers 
everything the discerning, modern 
cannabis user needs. In addition to 
introducing consumers to the latest and 
greatest in the weed world, Miss Grass 
also offers a wealth of resources that 
educate on the history, science, and 
culture of cannabis—all in the spirit of 
conscious consumption. Miss Grass is 
working to eradicate the stigma around 
cannabis and make it more accessible to 
everybody, everywhere.



Heavy Hitters

Since originating in Southern California during 
the cannabis renaissance of the late 90’s, Heavy 
Hitters has been the connoisseur’s choice for the 
highest quality cannabis. Ultra Pure, Ultra 
Potent. A better experience starts with a 
premium product, continues with an innovative 
and exceptional production process, and ends 
with a happy consumer. The purest and most 
potent premium distillate on the market, Heavy 
Hitters Ultra contains up to 95% THC and 
contains only 100% Cannabis Native Terpenes.
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Lift Tickets
Lift Tickets was founded in 2014 by cannabis 
enthusiasts and connoisseurs looking to elevate the 
consumer experience and revolutionize the pre-roll 
category. Passionate strain hunters and 
aficionados, they developed their unique skills over 
the last decade, creating several award winning 
pre-roll products featuring industry-leading 
innovations and production methods including but 
not limited to the use of glass tips, proprietary live-
resin and terpene infused rolling papers, and 
several unique methods and formulations for 
concentrate infused pre-rolls. All of Lift Tickets 
methods are designed to produce the best pre-roll 
experience on the planet, incorporating the finest 
materials, precise production methods, and 
proprietary techniques to assure that airflow, burn, 
and the overall experience meet the Lift Ticket 
standard. Lift Tickets has collaborated with some of 
the top cultivators and brands in the industry 
including but not limited to Cookies, WonderBrett, 
Dr. Green Thumbs, Cannabis Brothers, Cali Kush 
Farms, A Golden State, Blue River Terps, and 
Ember Valley Farms. Lift Tickets has also won 
multiple industry awards. 31



Clear Cannabis Inc. is the Denver-based 
parent company of The ClearTM. 
Founded in 2013, The Clear has 
established itself as the first and original 
cannabis distillation company. Featuring a 
robust menu of 17 flavorful vape 
cartridges, among other high-quality 
products, The Clear utilizes steam-distilled 
plant extracts and unmatched state-of-
the-art technology to provide consumers 
with a reliable, clean, and consistent 
cannabis experience. Soon the Clear’s C-
Cell cartridges and top pull batteries will 
be available in Nevada, providing 
cannabis consumers with a consistent 
dosing experience. Flower One is licensed 
to produce, manufacture, and distribute 
The Clear ‘s product to Nevada’s cannabis 
retailers, providing the state’s consumers 
with a consistent supply of The Clear’s 
popular line of flavorful cannabis oils.

The Clear
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Nature’s Lab Extracts

Nature’s Lab Extracts is a high-end 
cannabis extraction company that offers 
premium quality products. Natures’s Lab 
Extract first gained their reputation for 
leading the market in producing the 
world’s finest “Sauce” a cannabis product 
that is 50/50 blend of THC-A Crystalline 
and Cannabis Terpenes also known as Half 
High terpene full spectrum extract. Artisan 
crafted, Nature’s Lab Extract product line 
consist of Sauce, Crumble, Shatter, and 
Sauce Vape Cartridges that are all solvent 
free and made from the premium flower 
strains. We value consistency, quality, & 
are dedicated to providing only the best 
in the craft cannabis market.  
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Huxton

HUXTON, is an Arizona-based lifestyle cannabis 
brand known for their curated, consistent, multi-
strain blended flower. Each of HUXTON’s three 
product series (HIFI, RISE, and ZEN) comprises a 
hand-selected variety of cannabis genetics that 
unite full terpene, cannabinoid, and trichrome 
profiles to provide consumers with an 
experience that is enjoyable and consistent. HIFI 
combines genetics to create an energetic and 
euphoric experience; RISE genetics restore 
vitality, productivity, and focus; and ZEN induces 
an experience of relaxation and rejuvenation. 
Flower One is licensed to manufacture, 
distribute and sell HUXTON’s signature cannabis 
products to all cannabis retailers in Nevada as 
pre-rolls and vape pens, branded according to 
the experience they offer.
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Palms
Palms Premium is a California-based, experience-driven 
cannabis brand known for high-quality pre-rolls that offer 
consumers a thoughtful and consistent cannabis 
experience. Their products lines such as ‘Social’ and ‘Chill’, 
ensures that consumers are able to find a product that 
speaks to their experience level and knowledge base. 
Palms’ ‘Social’ sativa pre-roll features a sour tangie strain 
with a distinct citrus scent and flavor, and invokes a fun, 
uplifting high that isn’t overwhelming in social settings. The 
‘Chill’ indica hybrid pre-roll induces a relaxing high, 
featuring a taffie strain with subtle citrus flavors blended 
with hints of caramel. Flower One is licensed to 
manufacture, distribute and sell Palms’ signature cannabis 
products to all cannabis retailers in Nevada, marking the 
consumer brand’s first out-of-state expansion. 
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Let’s 
grow 
cannabis 
together. 

Kellen O’Keefe, President & CEO 
E kellen@flowerone.com

Investor Inquiries 
E ir@flowerone.com

Media Inquiries 
E  media@flowerone.com

Araxie Grant, CFO 
E egrant@flowerone.com
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